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Marketing Campaign for Bigfoot Donut

Introduction: 
Social media channels are currently being used by companies like Bigfoot Donuts to sell their products.  Advertising is what generates interest in the product, and since social media platforms circulate these advertisements swiftly, they are currently being used successfully to connect with their existing clientele as well as draw in new ones.  Bigfoot Donuts operates in a very competitive market, which forces it to create techniques for influencing customers and distinguishing itself from the competitors.
Value Proposition: 
Bigfoot donuts has great customer service and delicious flavors. Donuts with bigger size than usual.
Smart Goal:
Increase the overall sales of Bigfoot Donut Cafe by 10% in the next 6 months. A smart goal for Bigfoot Donut Cafe is to increase monthly revenue by 10% over the next 6 months. To achieve this goal, Bigfoot Donut Cafe will focus on increasing customer engagement through special offers, improved customer service, and marketing efforts to reach a wider audience. They will track progress towards this goal by regularly measuring sales figures, customer feedback, and marketing metrics.
KPI’ s:
1. Number of customers served per day 
2. Average order value
 3. Average customer spend
 4. Number of repeat customers
 5. Number of new customers 
6. Conversion rate 
7. Customer loyalty rate
 8. Average customer satisfaction score 
9. Average customer lifetime value 
10. Sales of new products or services



